
Harnessing 
the Future

Ed Rumzis can have a hard time unplug-
ging, both in his professional life and his 
personal life.

“I think it’s hard for me to unplug 
because I have such a thirst for the next 
thing,” admits Rumzis, a native of Chicago 
who received his BS in computer science 
from DeVry University. “But I have six kids. 
They help me keep things in perspective.”

With more than thirty years of 
experience in benefits administration 
technology, Rumzis continues to ensure 
that technology enables a more consumer- 
focused healthcare experience. That is one 
of his main priorities at bswift, where he 
serves as its chief technology officer. 

“I was always interested in customer 
interaction and the role of technology 
in that,” says Rumzis, who has served 
as a technology leader at many large 

benefits-outsourcing companies including 
TIAA, Hewitt Associates, and Xerox. “So 
coming to bswift a year and a half ago felt 
like coming back home.”

In the complex world of healthcare, 
technology brings opportunities to per-
sonalize each experience. Specifically, 
bswift offers cloud-based benefits admin-
istration technology and services for online 
enrollment, interactive decision support, 
ACA compliance reporting, and employee 
engagement.

And for Rumzis, finding effective ways 
to leverage the newest technology to 
benefit bswift’s 11 million members is his 
main goal.

“We have employees and retirees 
making their healthcare choices with us,” 
says Rumzis. “A benefits technology must 
be flexible, scalable, and easily integrated 

Ed Rumzis discusses some of the most intriguing advances in benefits administration at 
bswift and beyond
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with all the platforms the company is 
using. The amount of processing power 
that is available today is mind-blowing.” 

Under the umbrella of Aetna, bswift 
is leading the way in some of the most 
groundbreaking technologies out there, 
including conversational interfaces, arti-
ficial intelligence, and chatbots.

“It’s amazing being a part of the eco-
system of CVS/Aetna,” Rumzis says. 
“Their role in healthcare transformation 
and their investments in technology allow 
bswift access to groundbreaking solu-
tions in a secure way. We tap into that 
every day.”

But still, Rumzis encounters his share 
of challenges.

“By 2025, 75 percent of the workforce 
will be millennials,” Rumzis states. “It’s a 
workforce that has grown up with mobile 

devices, so expectations of anytime, 
anywhere smartphone experiences are 
becoming the norm. The challenge is 
making the small screen space contain a 
worthwhile and engaging experience.”

There is also the fact that a fair amount 
of users are hesitant to welcome new 
technologies.

“Some of the workforce is terrified 
of it,” says Rumzis. “They are constantly 
thinking about what is going to happen 
to their data.” 

Giving a personalized experience and 
choice is key to meet all customer needs, 
and for that, bswift has an intuitive deci-
sion-support engine named Ask Emma.

“The premise of Ask Emma was about 
having a decision-support assistant that 
was helpful but not pushy,” says Rumzis. 
“She is the ringleader that all bswift 
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customers can take advantage of. It’s 
all about helping you during those key 
decision-making moments that matter 
to you.”

One of the most intriguing technologi-
cal advances in benefits administration is 
3-D printing, Rumzis says. 

“It’s here, but it’s about to go to the 
next level by going local,” Rumzis says. 
“3-D printed sensors have applications 
in health and safety, productivity, and 
knowledge delivery, and it will dramatically 
change the workplace.”

He adds, “There will be a day in the 
not-so-distant future where this type of 
3-D printing, with computer chip-infused 
labels, can also be used as a secondary 
form of authentication.”

Of course, that means security and 
confidentiality must be watched intently.

“Cybersecurity is critical, and artificial 
intelligence is going to play a key role in 
that, given the amount of data that is pro-
duced in this hyperconnected world,” says 
Rumzis. “It’s about trying to stay ahead 
of the bad guys, and I think that includes 
thinking outside of the box with uncon-
ventional prevention programs, including 
consumers owning their data.”

Staying ahead of the latest trends in 
innovation and security keeps Rumzis on 
his toes, but it’s a challenge he enjoys con-
tinually trying to solve.

“Everything seems to be changing 
in cycles of eighteen months,” he says. 
“In a world of endless possibilities and 
big decisions with big benefits, my 
team and I are constantly working on 
game-changing enhancements to help 
guide consumers to become more knowl-
edgeable and confident in their health 
and benefit decisions.” //endmark

Ensuring Information Security through Rapid Change

“In a digital economy, where information is the new cur-
rency, cybersecurity is an increasing concern for everyone 
from individuals to organizations. Biometrics have added 
a new level of security with multiple authentication 
requirements. However, understanding the generational 
differences in technology adoption is critical to the success 
of any organization, app, or platform. The speed of tech-
nological change, and the ability of the client, customer, or 
patient to adapt, will significantly impact who will lead in 
the digital health space. Technologies can produce unin-
tended consequences, even with the best of intent, so a 
healthy dose of skepticism can be a great advantage in 
the security space.”

–Dr. Cole Edmonson 

_“Ask Emma is a decision-support 
assistant that is helpful but not 

pushy. She is the ringleader that 

all bswift customers can take 

advantage of.”
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